«CLICK HERE



https://marketing.jcdecauxna.com/brochures/Airport_Digital_Brochure_2024/index.html

......

T JCDecaux Airport can uniquely el

. with the elusive and affluent air tr
4 aging various digital formats. Our d_
allow advertisers to execute cutting
programs and greatly enhance the péé _
airport experience. -

i - -
Capturing them in a high dwell time area with ne

digital concepts, our airport networks are the 3
dPERFECT PLATFORM FOR EXISTING BRAND R
UNCHES AND CONSUMERS ENGAGEMENT: , * °

LOS ANGELES INTERNATIONAL

DALLAS FORT-WORTH INTERNATIONAL

BOSTON LOGAN INTERNATIONAL

| ORLANDO INTERNATIONAL AIRPORT

GEORGE BUSH INTERCONTINENTAL

g |

WILLIAM P. HOBBY

H
|ll

i

MIAMI INTERNATIONAL -

Y AR



.
i
i

geles International, the 5th largest airport in the U.S,

' re;z pe-slover }5 million passengers annually and is haome to
e?ﬁ}?:l B, one of;}e most prestigious terminals in the/United

. 'S} tes. 1_73:X |§'thef !I,

Asia-Pacific regjdn’and hosts our latest top-tier inventory.

obal gateway linking the U.S. and the

_..+""LAX also features the most exclusive Iconic Digital

s hall N

. t|-_-g1}'qh:|ark P'rggram in any airport worldwide.

e
" %

/

N
]
L]
]
"
®

Ll
L] ®
. -

£ & 'f{.



]
o & &
- L -

PRESTIGE

D\GITAL NETWURK

NINALS LUC'A_-T_IU_'N-SI- 1. REACH

75 'MILLION

L POST-SECURITY" . PASSENGERS ANNUALLY

JCDecaux

T A

______
L ]

......
L
L ]



LAX DFW BOS MCO IAH HOU MIA

O

All-New

Adventures
Setting Safl Dec. 2024

D\GITAL NETWORK

TERMlNALS

L[J[JATIUNS

CINTHE.
- _-GATEHOLD AREAS =

REACH

1+ . + 75MILLION
~ PASSENGERS ANNUALLY




LAX DFW BOS MCO IAH HOU MIA

the ultimate

traveT cornpamon

—— e —
=

— - - — ' I
—y —_— -
. !
ﬁ_ - ——— I

¢" ﬁ Gates 151-159

BRIDGE MEDIA
BAND

NETWORK

* TERMINALS | LOCATIONS REACH
L LALL | Wi ToawmenoLo aneas | passenaens noay L+ e e SEARSRL




 FULL AIRPORT
T IGTTAL SPECTACULAR NETWORK

- TERMINALS | LUGATIHN L AR
: ALL e e ..J\... 75 MILLION

.Ass;-'Naans ANNUALI-Y' -

- : : 1
¥ a

VARIOUS



LAX DFW BOS MCO IAH HOU MIA

& (8 Ground Transportation  Connecting Flights &

Exit To Street Through Passengers ()
@ with Checked Bags

LY

INTERNATIONAL
ARRIVALS
CUSTOMS SPECTACULARS

TERMINALS LUGAHDN REABH

B IN THE ARmVALs AREA : 8' "’”LL“ON -

B ) 40 | N IrE AN i PASS]'EN-GERSANN]JAI:LY S S . P T ekl e . S
e e e | = g 'fa 3 = o ¥ : . - . - : a - ; l . i L g L e L " = E - - 2.

ol om & & el . - & E = L : L ¥ " - - . s . 3 C ‘ i = " # 2 L] " 3 . Ll = & i
- Ry pf R _. gt T " i R, S IO y: . " * . . i " = w Yo B i

- T R ‘ gl . : L] _' = _' " Rl L oca g can e Sl RS L " L 2 -~ # ] ™ L LI . gl




"= TSA DOMINATION

LT TERMINAL LOCATION REACH
I e = iy B OVER 8 MILLION

. AT-TSA CHECK-IN PASSENGERS ANNUALLY



- -
B B e e o e

“mmee e S AL, BEL T W e




LAX DFW BOS MCO IAH HOU MIA

NTERNATIONAL
RIVALS

for Hm .e-ricaﬂ schools AGU LARS

CATION REACH

8 MILLION
PASSENGERS ANNUALLY

RIVALS AREA

&
™
.
L] ] ®
.
-
- L]
- &
L]
- '
=
L 3 = "
L] § .
[
; & A L]
L N
L
- @
w
- . .
- -
-
o . - ¥
) ®
L []
] -
-
- w
-
-
® .



m?*
DFW “‘H - MCO AH HOU MIA

| i ' | -1 I||I. i A - ; ‘ R
et Mmm ﬁ “l]lﬂ”[l“l JH.'-“ L % T |
\ '. \“ \ ! : “ v I!lm ”H".f.'”.i.,.'.mu.'|rlrr JI - .. | - {
e .-- UL g ! | [ = e
| I I VSRR : i ,'I'll.,',' - |

wd o
mmmm

........
||||||||||||||

! Terminal  Terming

B B ‘ gl .i

L i ~ |
b i EEatjﬁs 0 Gates i '
' . 30-1 1
201-225 -%22_5_ , [ : - :
> 200 @ mar s Ale | F

2 lerminal 8

= =g DIGTAL SPONSORSHP. "

TERMINAL LOCATIU[\I“,, .

B POST-SECURITY




LAX DFW BOS MCO IAH HOU MIA

TIME TUWER”"
DGTALSPOISORSHP.

“"-n

a & ® 8K

LOCNHDN REAGH

'. 15.9 MILLION
. *PASSENGERS ANNUALLY

TERM1NAE

o I"B e o . - ROSTSEcu_RlTY ’



~ DIGITAL SPONSORSH
| *l_'TER‘M.IN_AL LOCATION
L

REACH

15.9 MILLION
PASSENGERS ANNUALLY

POST-SECURITY



WELCOME WALL

JIGITAL SPONSORSHIP = S8

TERMINAL- - |~ "LOCATION
B | :1- I.‘. ... .‘

REACH

15.9 MILLION
PASSENGERS ANNUALL

'yl I_-\RRIVI-_\LS



LAX DFW BOS MCO IAH HOU MIA

BON VOYAGE WALL =

DIGITAL SPONSORSHIP

. TERMINAL LOCATION REACH
g B POST-SECLEN PASSES&?EI:ISLr\:)NNUALLY 2 -

SUBLIMAGE
LA CREME

i A ROBLE FEREDIENT IEYILALS B AT B




CONGOUF “""'""'"'
PORTALS,

IGITAL SPONSORS

- TERMINAL
K -

LOCATION

POST-SECURITY

DFW

BOS ___ MCO IAH

T._, \

REAC

iS ANNYY X Y .

'OCCITANFE




DFW BOS MCO IAH

DIGITAL
BRAND TUNNEL

TERMINAL . | LOGATION - REACH
B .-l- ’éo.'.‘ NE-C-I-,';‘G:-TL!NNEL_I ) PASSE:;EQEnF:IISLkII:)NNUALLY



AL SPOMNSCR OF
THE OENTSIE - (ReVITATRO AL

MAKE THE GAME YOUR'GIWNES-:

2023 GEMNESIS GVBD

SOUTHWEST
DIGITAL DOMINATION

TERMINAL LOCATION REACH

OVER 3.2 MILLION
PASSENGERS ANNUALLY

1 TSA TICKETING AREA



A eeniy Tuifelin

the one to watch Ihe :

STREAM NOW

AL Y T . Wl

JCDecaux

SOUTHWEST  — —
DIGTAL DOMNATION

LOCATION | REACH

. . - " "‘OVER 3.2 MILLION
TSA T'CKET'NG.AB_EA._ . PASSENGERS ANNUALLY

"~ TERMINAL




DELTA

DIG\TAL IDI\/HNATION

_,_TEBMINI-\L | LDCATI{]NS

REACH

4.6 MILLION . I. '_ L = . . .,,-.+ . r_ 1 i - I. . . | .- - L ‘..

- | PASSENGERS ANNUALLY * . - = = = . = 7 =0 o e e M e P

POST SECURITY



JCDecaux

D\G\TAL DUI\/HNAT\UN

TERMINAL;::';: LﬂCATIQNS REACH

3 """ £ e e 46Nur.uoN AR

POST-SECURITY it e s
...... SRS BN : . PASSENGERS ANMUA'Lu( S R
» L] — - ] . ™ & [ ] L] & L]
= - & L2 &
Ll - L] [ 1 L] = Ed - - - - ' . - P . e e s T : H
. L] @ [ ] » ¥ ‘ R S
L ™ e
W - L] L] - = -
L] [ ] L ] . L] =
L . . - .



& W # L . & ~.
.._.._..-n.._ﬁ.q.n__."...,.. a & - L = - & - & - I ¥ - i & - W 3
1L . * = . - . ’ ‘ .- .

059 B @ - - L ¥ . .

n.-.?.u. = = ™ - . " -

(E L] - L - ad= ™ - " - o .
L - - L] N L L
Tl - 5 E -l * ~ - .
" _ & & - - .-_l_ - > i L - ® . ' i
' ppapaa®®® ey o - - i = . P L .
- ] > = - L] i L] X
TTTITTIII LI N - > = - iH N N' - L] - i r [ - o - [ #
- L]
L ON - - §
L T - - ¥ » L S
S80REb DR 8 5 4 . L C DT b el . AT Bl s . 2
It!-llin-i.ﬁ"lﬂ.l - - - A "-—s L » & - g @ . w = :
L .
] ™ - . = I___ Mm. - L] L] L i =

-.-.Ii' - £ - - - L] - . ] e
) .-.'l.lﬁﬂl. - H GG - - 1 i L] & &

__..-.- T e g ™ -N._.. - i L = I L]
- -i.'li L ] - - 4 - = » i ¥ e
. i'lii.i.- NI 5 - u o ] ] E L ®
¥ .-.___'- . - - - N= - ® . 5 - i i
- L] &
: -fI!t!il L] - - v“ K ] L '] - ~ . i =
= Sy " s IU ™ P-_ # By LI
1.-.Ill - - ™ & - - = -
"] ™ — - - # # [} &
] L o 5 L] - . - -
£l L] L] - " [
r ", 2 ¥ ¥ F
" B LT ] . > ' - i
LN T 3 - = = 5 :
l_.__ L. = - - " J ]
by . . = .
I L = r i

LOCATIONS

MIA -

DIGITAL DOMINA

AL



LAX SSsDREWes BOS—*--:::#wMCO IAH HOU MIA

I - =
T el

A

g S
EE
=
——

(111"

il
A

AIVIERICAN
AIRLINES

LARGE FORMAT

TERMINAL LOCATIONS REACH

4.6 MILLION
3 RSIESE PASSENGERS ANNUALLY




C RN
=
,,,,,,,

L
''''''

&
=

JCDecaux

Gates 55-59 € N
& B (Tom Bradiey) & O & N

225 = Bag Claim

Terminal 4, 6

Gates 40 -
T

TEW-
™

£

- TERMINAL 3

DIGITAL SPECTACULARS

TERMINAL | LOGATIONS */.-- REACH -

* "OVER 5.1 MILLION

5  INTHERETAIL/ . -

- - ¥ @ + = = 4 L] - .-“ﬁ"'"-l- ey, ] L +
L = = ..."" gt 1 R e
(R & 2 g e
a ¥ &y
.

Ll - - L LR S L 3
. - L
L] - e Iy [T -

. " DINING CORE. . °. " |" "PASSENGERS ANNUALLY




K © © & Terminal 4, 6, 7, 8 & B (Tom Bradley)
Gates 40 - 49, 60 - 225 « Bag Claim

T?RMlNAL 5

------------------ 1 " DIGITAL SPECTAGULARS

......

-----

iiiii

'''''''

o TERMINAL | LOCATIONS ;| - REACH
e g e

»
..................................



61863 et

A O Baggnge Claim

SEEh Gales 60 & 82
£l 8 © Ground Transportation Restrooms g:
bl - F Terminal 7 Gates 70-88

e

~ TERMINAL

-~ DIGITAL DOMINATION” ~ (

TERMINAL- | - LOCATIONS - | R‘EAtﬂjl 1l A2

6 . * IN THE RETAIL / " 2.9 MILLION -
. DINING AREA = ' PASSENGERS ANNUALLY =
[ ] - - L] L : H - i "
& '
. . # L o ] - L Lo
v T
" ™~ @ ™ . L |



TERMINA

DIGITAL DOMINATION:-

% _:T‘ERMINAL LOCATIONS REACH

2.9 MILLION
PASSENGERS ANNUALLY

. " 3 6 AT TSA CHECKPOINT

_ATTENTION

e S ALY T




.!i
thnynurltlnem:y l IT M TTERS

is full but your R e | Hilton

stomach's empty YOU STAY

UNITED AIRLINES 2 = =L &0

DIGTALSPECTACULARS .+

TERMINAL LOCATIUNS i ;'REA_.CH o 4 P - 3
] 7 - POSTSECUR'TY : ;ASSE;G“QLLSI-I/:):NL;A:LY" .-1*_*"-"": ix '. * .' : '- = ._ o ¥ L : L B e . z _'



- HOU MIA - st o

_ INITED AIRLINES

ARRIVALS WALL

TERMINAL LOCATIONS

:’ 7 IN THE ARRIVALS AREA
[




) AT
FORT WO

Dallas Fort Worth International has become a showcase for cutting-
edge digital media and technology, offering brands a mix of iconic,
premium ad structures in key airport areas. DFW’s extended digital
network allows advertisers to immerse the 81 M annual travelers
passing through the airport in a highly strategy and impactful way.
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Boston Logan welcomes over 40 million passengers annua
serves as a top business hub for frequent flyers. As thelcoliegs
capital of the US, Boston boasts 50+ colleges and universities,
making Logan a pivotal gateway for the academic community.
Offering a variety of digital spectaculars across it’s terminals
brands have the ability to reach this audience effectively.
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ORLANDC

Orlando International Air‘pori welcomes over 55 million passengers
annually and serves as the d_o'mestic and international gateway for
the many tourist attractions the city has to offer. Several additions

to our digital footprint we offer unparalleled opportunity to each this

airport audience.
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fves as a top Southwest Airlines hub. It
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Miamj:international Airport welcomes 52M passengers
annually. As the second most visited city in the country, MIA
provides an unparalleled opportunity to reach both business and
leisure travelers. JCDecaux now offers new digital spectaculars,
complementing the existing digital and static signage.
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